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Abstract

The objectives of this research were to 1) study the level of revenue collection readiness of the Hin Tang
Subdistrict Administrative Organization, 2) examine the level of operational efficiency of the Hin Tang Subdistrict
Administrative Organization, 3) compare the operational efficiency of the Hin Tang Subdistrict Administrative
Organization classified by personal factors, and 4) analyze the effect of revenue collection readiness on the
operational efficiency of the Hin Tang Subdistrict Administrative Organization, Mueang Nakhon Nayok District,
Nakhon Nayok Province. This study employed a quantitative research approach. The population consisted of 1,793
service users whose names appeared on the land and building tax and signboard tax registers within the jurisdiction
of the Hin Tang Subdistrict Administrative Organization, Mueang Nakhon Nayok District, Nakhon Nayok
Province. The sample size was determined using Taro Yamane’s formula, yielding 327 respondents. Data were
collected using purposive sampling. The research instrument was a questionnaire. The statistical methods used for
data analysis included percentage, mean, standard deviation, t-test, F-test, and multiple regression analysis.

The findings revealed that 1) the overall level of revenue collection readiness of the Hin Tang Subdistrict
Administrative Organization was at the highest level. When considering each aspect in descending order of mean
scores, all five aspects were at the highest level. The personnel had the highest mean score, followed by technology,
structure and policy, revenue collection management process, and participation had the lowest mean score, 2) the
overall level of operational efficiency of the Hin Tang Subdistrict Administrative Organization was at a high level.
When considering each aspect in descending order of mean scores, all five aspects were at a high level, namely
completeness of revenue collection was highest mean score, followed by convenience and speed of collection,
accuracy, cost-effectiveness, and service user satisfaction was lowest mean, 3) the comparison of revenue collection

efficiency classified by personal factors showed that differences in age, average monthly income, and tax payment



channels resulted in statistically significant differences in revenue collection efficiency at the .05 level. However,
differences in gender, educational level, and type of tax payment did not result in statistically significant differences
in revenue collection efficiency, and 4) the analysis of revenue collection readiness affecting operational efficiency
of the Hin Tang Subdistrict Administrative Organization revealed that five factors namely, personnel, technology,
structure and policy, revenue collection management process, and participation jointly predicted operational

efficiency at 72.50 percent, with statistical significance at the .05 level.

Keywords: Revenue Collection Readiness, Operational Efficiency, Hin Tang Subdistrict Administrative

Organization, Mueang Nakhon Nayok District, Nakhon Nayok Province



